PRODUCTS & SERVICES
Clothing, Decor & Lifestyle
RETAIL EXPERIENCE & ARTISAN OPPORTUNITIES

Retail Therapy
Retail is not dying, it’s simply
changing. Gravenhurst consumers
predominantly want brick and mortar
shopping experiences. The demand
for a range of unique and quality finds
at various price points has never been
greater. This allows retailers to curate
smaller collections that change often,
to keep the customers coming back.
Gravenhurst is a growing market
providing opportunity for investment
in Retail and Personal Services.

HANDMADE LOCAL INDUSTRY
As a tourist destination, handcrafted retail offerings have been an integral part of the
Muskoka experience. Locally and regionally, we are seeing our shopping hubs fill up
with boutique and artisan products that support the Muskoka brand.
As Gravenhurst’s population continues to grow and become more diverse year round, so
does the want and need for a variety of retailers, including national chains and franchises
that offer the seasons trends and prices points for the whole family.

Rustix

Gem & Dia

Currie’s Music

The Shipyards
FIND YOUR NICHE
Gravenhurst business owners enjoy the
benefits of living in cottage county where
they can connect with customers and
nature all year round.
As more independent retailers are adapting
the multi‐channel retail model, location is
becoming more relative. Niche retailers
are choosing Gravenhurst as the cost for
physical space is lower allowing them to
have a storefront as well as an online outlet
so they can build and maintain a local and
global customer base.

The Brick
RETAIL OPPORTUNITIES
• Clothing & Footwear

Footprints on Muskoka

•
•
•
•
•
•
•
•

- Young Professional
- Trendy/Youth
- Children and Baby
- Men’s Casual/Dress/Big & Tall
- Sports & Recreation Apparel

Outdoor/Recreation/Sports Equipment
Bookstore (new/used)
Bulk Food
Craftsman Workspace & Storefront
Affordable Gym/Fitness Centre
Hobby/Art Supply
Health and Wellness
Kids/Youth Entertainment Places

Blue Willow Tea Shop
BUYING INTO RETAIL EXPERIENCES
Data obtained through our recent Retail Mix & Gap Analysis and Visitor Information
Collection Program, reports that consumers both residing and visiting Gravenhurst are
spending their money on social and entertainment experience offered by new retail
locations.
From “Pop-up” shops to retail that doubles as a social club, to restaurants that incorporate
themed amusements, Gravenhurst is looking for innovative retail establishments that are
not only providing products and services but also becoming their own destination for
millennials and Gen Z’s who are now driving the market.
Muskoka retail experiences should also foster fun and nostalgia in its styling or nuance
(cottage life, farmers’ market, artisan/craftsmanship and arts and culture).

CAPITALIZE ON DEMAND
In addition to the 13,000 year-round
residents and millions of visitors that come
to the region every year, Gravenhurst itself
doubles its residents seasonally as summer
home owners come north to enjoy all that
Muskoka has to offer.
This population of middle and high income
earners drive the retail sector and want a
variety of products and service whether
that is year-round or while on vacation.
Opportunity exists locally in retail that
is on trend or fits within the existing
Muskoka Brand.

OPPORTUNITIES CONTINUED
• Second Hand/Upcycled
• Weddings & Bridal
• Specialty Food & Beverage
• Stationary and Office Supplies
• Games and Electronics
• Fabric or Upholstery
• Comic Books and Collectibles
• Accessories
• Cosmetics & Beauty Supply

The Brick
BE THE NEXT TO OPEN
Contact the Economic Development Team who can assist in helping to find
your niche opportunities in Gravenhurst.
Jeff Loney,
Manager of Economic Development
jeff.loney@gravenhurst.ca or 705-644-2270

www.gravenhurst.ca/business

